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Name of the Course: THE EXPORTED AMERICA: THE SOCIAL 
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Code: 202335 
Degree in which it is offered: Máster en Estudios Norteamericanos 
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 Academic Year and Term: 2022-2023 Spring Semester 

Instructor: 
FRANCISCO MANUEL SÁEZ DE ADANA 
(kiko.saez@uah.es) 
PEDRO RODRÍGUEZ (pedrojer@ucm.es) 

 
Office Hours: To be announced the first day of class meeting. 

 Teaching Language: English. 
  

 

 
 

 
The international influence of the United States, a phenomenon assimilated to the term 
Americanization, began to be seen from the first decades of the 20th century in Europe, with 
a clearer impact in the economic and cultural fields. A number of American companies and 
investors, associations, universities and philanthropic foundations became exponents for the 
American Way of Life. The decisive intervention of the Government in this process and its 
collaboration with the private sector became more intense from the end of the 1930s, partly 
in response to the European crisis and the rise of fascism. After World War II, the United 
States was the architect of a Western security system designed to contain Soviet 
expansionism, initially centered in Europe but later extended to Asia and other regions of the 
planet. Linked to this strategic design, the United States was essential in post-war economic 
reconstruction, while at the same time propagating its methods of business management and 
organization; promoting cultural and scientific transfers; establishing human capital formation 
circuits; and serving as a model for the expansion of the consumer society. American 
leadership had to face, from its origins, the mobilization of sectors critical of its effects, which 
nourished the ranks of cultural and political anti-Americanism. From the mid-1960s onwards, 
the Vietnam War and the fractures in American society eroded the country’s international 
image which, in spite of everything, has maintained to this day a leading role in the evolution 
of the world beyond the end of the Cold War, to the point of identifying Globalization as a 
variant of Americanization.  
  
Through the analysis of this phenomenon, students will be introduced to some of the key 
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issues of today’s world. To this end, a historical review will be made of the factors that drove 
the international presence of the United States, its survival and transformation throughout the 
20th century, as well as its various effects. transformation throughout the twentieth century, 
along with its effects of various kinds. Finally, the impact of Americanization in Spain will be 
examined as a case study. 
 
The course will emphasize participatory teaching, seeking the intervention of students both 
in the debates in the sessions and through content reinforcement activities: oral 
presentations, comments on texts and graphic material, viewing of documentaries and films, 
etc.  
 

 
 

 
 

Generic competences: 
 

1. Initiation to research methodology.  
2. Familiarization with relevant debates and concepts in the field of international relations 

(Americanization, modernization, globalization, imperialism, development, cultural 
transmission). 

3. Handling of reference bibliography and other written sources (magazines, journal 
articles, publications, archival documentation), audiovisual (documentaries, films) and 
on the web (web pages). 

4. Ability to collect, analyze and present specialized information. 
5. Encouragement of participatory and reflective learning, in order to generate a critical 

and informed vision of international phenomena. 
 

Specific competences: 
 

1. Knowledge of the concepts associated with Americanization and of the different 
elements that were incorporated into this process. 

2. To determine the most important phases of the global expansion of the United States 
and its main agents in each one of them. 

3. To understand the internal factors (production strategies and business organization, 
advertising and marketing; mass consumption; close relationship between 
companies-universities-governments; popular culture, etc.) and external factors 
(opening of markets, competitiveness, international conflicts, formation and attraction 
of human capital, fascination of cultural and entertainment productions, etc.) that 
propelled the American influence. 

4. To examine this process of Americanization through a case study (Spain), in order to 
analyze its main characteristics, most outstanding actors, mechanisms of diffusion 
and reception. 

5. To learn how to search for information, to select and treat documentary sources, and 
to structure a research project related to the subject of the course. 

6. To become familiar with the handling and analysis of diverse historical materials: 
political and economic, cultural and scientific texts; archive documentation; 
specialized press and magazines; documentaries and films; etc. 

7. Develop the ability to write specialized reports or academic papers, as well as to 
present in public the methodology and results of a personal or group work. 

8. To favor autonomous learning, to develop scientific criticism and self-criticism, 
analysis and synthesis, teamwork and personal initiative. 

2. LEARNING OBJECTIVES 
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        UNITS 

Class 
Meetings 

and 
hours 

1.– The idea of America. Americanization and other presumed 
implications: Modernization, Globalization, Anti-Americanism. 

 
 
               6 h. 

2.– The “irresistible empire”. The emergence of the USA as a 
socio-economic model. Crisis of 1929, Great Depression and 
New Deal. 

 
 
               3 h. 

3.– The new scientific world order. 
 

 
 3 h. 

4.– World War II and the Birth of Big Science. 
 

 
 3 h. 

5.– Checks & Balances. A Republic if you can keep it.   
 3 h. 

6.– The Road to the White House. The globalization of the U.S. 
political and electoral model. 
 
  

 
 3 h. 

7.– Trumpism in the populist tradition of the United States and its 
international projection. 
 
 
 

 3 h. 

8.– Fake News, disinformation and the normalization of lies in 
U.S. politics. 

 
 3 h. 

9.– Rise to Globalism. The Cold War.  
 3 h. 

10.– Pax Americana and the International Liberal Order: 
Bretton Woods and United Nations. 

 3 h. 

11.– From Hollywood to CNN. Western bloc cohesion and the 
battle for the Hearts and Minds: propaganda, public diplomacy, 
mass culture. 
 

 
 3 h. 

 
12.– The African American Experience. 

 
 

 3 h. 

3. SYLLABUS 
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13.– The Sixties.  

 

 3 h. 

14.– From Cuba to the Gran Vía. The United States and Spain in 
the early decades of the 20th century: stereotypes, commercial 
interests and intellectual networks. Welcome Mr. Marshall? The 
American friend before Franco’s dictatorship. 

 

 3 h. 

15.– Final Review.  3 h. 
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In person Teaching Sessions:   42 hours 
Independent Study  

and Reading: 
  83 hours 

Total: 125 hours 
 
 
 
 

 
 

The sessions will have a duration of 3 hours. As an indication, each session will be organized 
more or less as follows: 
 
  – Explanations by the professor on the theoretical contents of the course, describing the 
main historical processes/events. 
  – Presentation and critical commentary of the readings indicated for each session (scientific 
articles, archival documents, press, graphic resources...) by one or more students, who will 
act as speakers. The presentations will be made preferably in power-point and will also 
include a series of questions to initiate the debate. 
  – Discussion among all attendees of the arguments raised in the presentation. 
  – Carrying out other reinforcement activities: viewing of documentaries or film excerpts, 
intervention of guest lecturers, collective reading and commentary of other materials selected 
by the teacher. 
 
The final part of the course will be dedicated to the oral presentation of individual or team 
work on issues related to the process of Americanization worldwide, or its impact on Spain. 
The preparation of the papers will involve the collection of information and reflection on what 
has been learned in the theoretical and practical classes. All this will be supervised by the 
professor, with the aim that students learn to develop mechanisms for selective search of 
information and be able to systematize the data and offer their own vision of them. 
Tutorials. The consultation of doubts will be carried out at the student's request and will 
expressly seek to solve specific problems and to obtain orientations to participate in the 
activities.   
 
 
 
 
 
 

4. TEACHING AND LEARNING METHODS 

   4.1. Student Workload 

4.2. Instructional Approach  
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EVALUATION SYSTEMS: 
 
. – Continuous Evaluation. Includes practices (individual and collective). Valuation: 60% of 

the final grade. Together with the elaboration and presentation of an individual or teamwork. 
40% of the final grade. 

 
. – Final Evaluation. If the student does not participate in the continuous evaluation, he/she 

will have the option to take a final essay exam (2 hours) on one of the topics of the course. 
 
Calculation of the grade in the case of continuous evaluation: 
 
. – 30 %: Attendance and active participation of the student both in the presentation and critical 

commentary of the readings assigned for each session. 
. – 30 %: Intervention in the debates and activities scheduled during the course (30%). 
. – 40 % Final evaluation: oral and written presentation of an individual or teamwork. It will be 

presented and discussed in the last sessions of the course on one of the contents of the 
course previously agreed with the teacher (around 3000 words maximum). 

 
Calculation of the grade in the case of only final evaluation: Score obtained in the exam. 
 
 
EVALUATION CRITERIA: 
 
. – Active participation in classroom discussions. 
. – Ability of observation and analysis. 
. – Knowledge and correct use of the terminology and the fundamental processes contained in 

the syllabus and worked throughout the course. 
. – Ability to raise and develop an argument in a clear, orderly, coherent and precise manner. 

In the case of written papers, the conventions of academic essay writing will be followed. 
 

 

 

Basic Bibliography: 
 

COHEN, W. (2018), A Nation like All Others: A Brief History of American Foreign 

Relations, New York, NY, Columbia University Press. 

FONER, E. (2014), Give Me Liberty! An American History, New York, NY, W. W. Norton & 

Company. 

GREESNPAN, A. & WOOLDRIDGE, A. (2018), Capitalism in America: A History, New 

5. ASSESSMENT AND GRADE ALLOCATION 

6. BIBLIOGRAPHY 
. 
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York, NY, Allen Lane. 

 

KERNELL, S. (2016), The Logic of American Politics, Thousand Oaks, CA, CQ Press. 

LEPORE, J. (2018), These Truths: A History of the United States, New York, NY, W. W. 

Norton & Company. 

MENAND, L. (2021), The Free World, New York, NY, Farrar, Strauss and Giroux.  

NIÑO, A. (2012), La americanización de España, Madrid, Los Libros de la Catarata.  

SPANIER, J. (2016), American Foreign Policy since WWII, Washington DC, CQ Press. 
 
 

 Supplementary Bibliography: 
 

ÁLVARO MOYA, A. (2012), La inversión directa estadounidense en España. Un estudio 
desde la perspectiva empresarial (c. 1900-1975), Madrid, Banco de España. 

BARJOT, D.; LESCENT-GILES, I.; et FERRIÈRE LE VAYER, M. (eds.) (2002), 
L'américanisation en Europe au XXe siècle: économie, culture, politique, Lille, CHREN- 
Université Charles de Gaulle. 

BARJOT, D., (dir.) (2002), Catching up with America. Productivity Missions and the Diffusion 
of American Economic and Technological Influence after the Second World War, Paris, 
Presses de l’Université de Paris-Sorbonne. 

BARJOT, D. et REVEILLARD, C. (dirs.) (2002), L'américanisation de l’Europe occidentale au 
XXe siècle. Mythe et réalité, Paris, Presses de l’Université de Paris-Sorbonne. 

BERGHAHN, V. R. (2010), “The Debate on ‘Americanization’ among Economic and Cultural 
Historians”, Cold War History, 10/1, pp. 107-130. 

BOSCH, A. (2012), Miedo a la democracia. Estados Unidos ante la Segunda república y la 
guerra civil española, Barcelona, Crítica. 

CALVO GONZÁLEZ, O. (2001), «¡Bienvenido Mr. Marshall! La ayuda económica y la 
economía española en la década de los 50», Revista de Historia Económica, XIX, 
extraordinario, pp. 253-275. 

CAMPRUBÍ, l., ROQUÉ, X., SÁEZ DE ADANA, F. (2018). De la Guerra Fría al calentamiento 
global. Estados Unidos, España y el nuevo orden científico mundial. Madrid, Los Libros de 
la Catarata. 

CHAUBET, F. et MARTIN, L. (2011), Histoire des relations culturelles dans le monde 
contemporain, Paris, Armand Colin. 

COSTLIGLIOLA, F. (1984), Awkward Dominion: American Political, Economic and Cultural 
Relations with Europe, 1919-1939, London, Cornell University Press. 

CULL, N. J. (2008), The Cold War and the United States Information Agency. American 
Propaganda and Public Diplomacy, 1945-1989, Cambridge, Cambridge University Press. 

DAUNTON, M. & HILTON, M. (eds.) (2001), The Politics of Consumption: Material Culture 
and Citizenship in Europe and America, Oxford, Berg. 

DELGADO, L. y ELIZALDE, M. D. (eds.) (2005), España y Estados Unidos en el siglo XX, 
Madrid, CSIC. 

DELGADO GÓMEZ-ESCALONILLA, L. (2003), “¿El ‘amigo americano’? España y Estados 
Unidos durante el franquismo”, Studia Histórica. Historia Contemporánea, 21, pp. 231- 
276. 

— (2014), “La diplomacia pública de Estados Unidos. Una perspectiva histórica”, Revista 
Complutense de Historia de América, 40, pp. 277-301. 

— (ed.) (2015), Modernización ‘made in USA’ y su impacto en el ámbito iberoamericano, 
Monográfico de Historia y Política, 34, pp. 13-179. 
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— y LEÓN AGUINAGA, P. (coords.) (2011), Americanización y franquismo, Monográfico de 
Historia del Presente, 17, pp. 5-70. 

DELIBES, M. (1966), USA y yo, Barcelona, Destino. 
 
DJELIC, M.-L. (1998), Exporting the American Model. The Postwar Transformation of 

European Business, Oxford, Oxford University Press. 
DORFMAN, A. y MATTELART, A. (1972), Para leer al Pato Donald. Comunicación de masas 

y colonialismo, Buenos Aires, Siglo XXI. 
DUIGNAN, P. & GANN, L. H. (1992), The Americanization of the Democratic World, 1945- 

1958, London, Rowman & Litllefield Pbs. 
EKBLADH, D. (2009), The Great American Mission: Modernization and the Construction of 

an American World Order, Princeton, Princeton University Press. 
ELLWOOD, D. and KROES, R. (eds.) (1994), Hollywood in Europe: Experiences of a Cultural 

Hegemony, Amsterdam, V.U. University Press. 
ENGERMAN, D.; GILMAN, N.; HAEFELE, M. H., and LATHAM, M. E. (eds.) (2003), Staging 

Growth: Modernization, Development, and the Global Cold War, Amherst, University of 
Massachusetts Press. 

FEHRENBACH, H. and POIGER, U. G. (eds.) (2000), Transactions, Transgressions, 
Transformations. American Culture in Western Europe and Japan, New York, Berghahn 
Books. 

FERNÁNDEZ DE MIGUEL, D. (2011), El enemigo yanqui. Las raíces conservadoras del 
antiamericanismo español, Madrid, Genueve Ediciones. 

FERNANDEZ PRIETO, L. (2007), El apagón tecnológico del franquismo, Barcelona, Tirant lo 
Blanch. 

GARCÍA RUIZ, J. L. (2003), “Estados Unidos y la transformación general de las empresas 
españolas”, Cuadernos de Historia Contemporánea, 25 (2003), pp. 131-153 

GIENOW-HECHT, J. C. E. and SCHUMACHER, F. (eds.) (2004), Culture and International 
History, New York-Oxford, Berghan Books. 

GILMAN, N. (2003), Mandarins of the Future. Modernization Theory in Cold War America, 
Baltimore, Johns Hopkins University Press. 

GOURVISH, T. and TIRATSOO, N. (eds.) (1998), Missionaries and Managers: American 
influences on European management education, 1945-69, Manchester-New York, 
Manchester University Press. 

GRAZIA, V. (2006), El Imperio irresistible. Un minucioso análisis del triunfo de la sociedad 
de consumo estadounidense sobre la civilización europea, Barcelona, Belacqva. 

HIXSON, W. L. (1998), Parting the Curtain: Propaganda, Culture and the Cold War, 1945- 
1961, New York, St. Martin’s Griffin. 

HUGHES, J. (2002). The Manhattan Project: Big Science and the Atom Bomb. (Revolutions in 
Science.), New York, Columbia University Press. 

IGLESIAS IGLESIAS, I. (2013), “Swinging Modernity: Jazz and Politics in Franco’s Spain 
(1939-1968)”, in Made in Spain: Studies in Popular Music, New York, Routledge, pp. 101- 
112. 

IRIYE, A. (1997), Cultural Internationalism and World Order, Baltimore, The Johns Hopkins 
University Press. 

JUDT, T. (2008), Posguerra. Una historia de Europa desde 1945, Madrid, Taurus. 
KAELBLE, H. (1988), Vers une Société Européenne. Une histoire sociale de l’Europe 1880- 

1980, Paris, Belin. 
KATZENSTEIN, P. and KEOHANE, R. O. (eds.) (2007), Anti-Americanisms in World Politics, 

Ithaca, Cornel University Press. 
KIPPING, M. and TIRATSOO, N. (eds.) (2002), Americanisation in 20th Century Europe: 

Business, Culture, Politics, Lille, CHREN-Université Charles de Gaulle. 
KRAMER, P. A. (2009), “Is the World Our Campus? International Students and U.S. Global 

Power in the Long Twentieth Century”, Diplomatic History, 33, pp. 775-806. 
KRIGE, J. (2006), American Hegemony and the Postwar Reconstruction of Science in Europe, 

Cambridge, MIT Press. 
KROES, R. (ed.) (1996), If You’ve Seen One, You’ve Seen the Mall: Europeans and American 
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Mass Culture, Urbana and Chicago, University of Illinois Press. 
KROES, R.; RYDELL, R.W. and BOSSCHER, D. F. J. (eds.) (1993), Cultural Transmissions 

and Receptions. American Mass Culture in Europe, Amsterdam, V.U. University Press. 
 
 
KROES, R. (1999), “American Empire and Cultural Imperialism: A View from the Receiving 

End”, Diplomatic History, 23/3, PP. 463-477. 
KUISEL, R. (2000), “Americanization for Historians”, Diplomatic History, 24/3, p. 509-515. 
KUISSEL, R. (1993), Seducing the French. The Dilemma of Americanization, Berkeley, 

University of California Press. 
— (2012) The French Way. How France Embraced and Rejected American Values and 

Power, Princeton-New Jersey, Princeton University Press. 
LATHAM M. (2000), Modernization as Ideology: American Social Science and “Nation 

Building” in the Kennedy Era, Chapel Hill, University of North Carolina Press. 
LATHAM M. (2010), The Right Kind of Revolution: Modernization, Development, and U.S. 

Foreign Policy from the Cold War to the Present, Ithaca, Cornell University Press. 
LEFFLER, M. P. (2008), La guerra después de la guerra. Estados Unidos, la Unión Soviética 

y la Guerra Fría, Barcelona, Crítica. 
LEON AGUINAGA, P. (2010), Sospechosos habituales. El cine norteamericano, Estados 

Unidos y la España franquista, 1939-1960, Madrid, CSIC. 
— “Ecos lejanos. La historiografía sobre ‘Estados Unidos y el Mundo’ durante la Guerra Fría 

y la historia de España”, en La apertura internacional de España. Entre el franquismo y la 
democracia, 1953-1986, Madrid, Sílex, 2016, pp. 77-115. 

LIEDTKE, B.N. (1997), Embracing a Dictatorship: US relations with Spain, 1945-53, London, 
Macmillan Press. 

LITTLE, D. D. (1985), Malevolent Neutrality: the United States, Great Britain, and the origins 
of the Spanish Civil War, Cornell University Press. 

MARTÍN GARCÍA, O. J. y RODRÍGUEZ JIMÉNEZ, F. J. (2013), “¿Seducidos por el inglés? 
Diplomacia pública angloamericana y difusión de la lengua inglesa en España, 1959- 
1975”, Historia y Política, 29, pp. 301-330. 

MAUK, D. (2014), American Civilization: An Introduction, New York, Routledge. 
MINNEN, C. A. V. and HILTON, S. L. (eds.) (2007), Teaching and Studying U.S. History in 

Europe: Past, Present and Future, Amsterdam, VU University Press. 
MONCADA, A. (1995), España americanizada, Madrid, Temas de Hoy. 
MONTERO JIMÉNEZ, J. A. (2011), El despertar de la gran potencia. Las relaciones entre 

España y los Estados Unidos (1898-1930), Madrid, Biblioteca Nueva. 
NIÑO RODRÍGUEZ, A. (coord.) (2003), 50 años de relaciones entre España y Estados 

Unidos, Monográfico de Cuadernos de Historia Contemporánea, 25, pp. 9-167. 
— (ed.) (2009), La ofensiva cultural norteamericana durante la Guerra Fría, Monográfico de 

Ayer, 75 (2009), pp. 13-221. 
NIÑO RODRÍGUEZ, A. y MONTERO JIMÉNEZ, J. A. (eds.) (2012), Guerra Fría y 

Propaganda. Estados Unidos y su cruzada cultural en Europa y América Latina, Madrid, 
Biblioteca Nueva. 

NYE, J. (2002), The Paradox of American Power. Why the World’s Only Superpower Can’t 
Go It Alone, Oxford, Oxford University Press. 

OSGOOD, K. A. (2006), Total Cold War. Eisenhower’s Secret Propaganda Battle at Home 
and Abroad, Kansas, University Press of Kansas. 

PARDO SANZ, R. (2003), “La política norteamericana”, Ayer, 49, pp. 13-53. 
PARMAR, I. (2012), Foundations of the American Century: The Ford, Carnegie and 

Rockefeller Foundations in the Rise of American Power, New York, Columbia University 
Press. 

PELLS, R. (1997), Not Like Us. How Europeans Have Loved, Hated, and Transformed 
American Culture Since World War II, New York, Basic Books. 

POWELL, C. (2011), El amigo americano. España y Estados Unidos de la dictadura 
a la democracia, Madrid, Galaxia Gutenberg. 

PUIG, N. y ÁLVARO, A. (2002), “Estados Unidos y la modernización de los empresarios 
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españoles: un estudio preliminar”, Historia del Presente, 1, pp. 8-29. 
— (2004), “La guerra fría y los empresarios españoles. La articulación de los intereses 

económicos de Estados Unidos en España, 1950-1975”, Revista de Historia Económica, 
22/2, pp. 387-424. 

RAMET, S. and CRNKOVIC, G. (eds.) (2003), Kazaam! Splat! Ploof!: the American Impact 
on European Popular Culture since 1945, Lanham, Rowman & Littlefield. 

RIST, G. (1997), The History of Development: From Western Origins to Global Faith, London 
& New York, Zed Books. 

RODRÍGUEZ JIMÉNEZ, F. J. (2010), Antídoto contra el antiamericanismo: American Studies 
en España, 1945-1969, Valencia, PUV. 

RODRÍGUEZ, F. J.; DELGADO, L. and CULL, N. J. (eds.) (2015), U.S. Public Diplomacy 
and Democratization in Spain. Selling Democracy? New York, Palgrave Macmillan. 

ROSENBERG, E. S. (1982), Spreading the American Dream: American Economic and Cultural 
Expansion, 1890-1945, New York, Hill & Wang. 

ROSENDORF, N. (2000), “Social and Cultural Globalization: Concepts, History, and 
America’s Role,” in Governance in a Globalizing World, Washington, D.C., Brookings 
Institution Press, pp. 109-134. 

RUBIN, B. & RUBIN, J. C. (2004), Hating America. A History, Nueva York, Oxford University 
Press. 

SÁNCHEZ SÁNCHEZ, E. and TORRE, J. (2011), “From Bilateralism to Multilateralism in 
Spain: Markets, Business Groups and Dictatorship”, in Multilateralism and the Trente 
Glorieuses in Europe, Neuchâtel, Éditions Alphil, pp. 155-174. 

SCHILLER, H. I. (1976), Comunicación de masas e imperialismo yanqui, Barcelona, Gustavo 
Gili. 

SCHRÖTER, H. G. (2005), Americanization of the European Economy. A compact survey of 
American economic influence in Europe since the 1880s, Dordrecht, Springer. 

SCOTT-SMITH, G. (2008), Networks of Empire: The US State Department’s Foreign Leader 
Program in the Netherlands, France, and Britain 1950-70, Brussels, P.I.E. Peter Lang. 

SEREGNI, A. (2007), El antiamericanismo español, Madrid, Síntesis. 
STEPHAN, A. (ed.) (2006), The Americanisation of Europe: Culture, Diplomacy, and Anti- 

Americanism after 1945, New York, Berghahn Books. 
STRASSER, S.; MCGOVERN, C. and JUDT, M. (eds.) (1998), Getting and Spending: 

European and American Consumer Societies in the Twentieth Century, New York, 
Cambridge University Press. 

TASCÓN, J. (2005), “La red yanqui desde los años treinta hasta los años del ‘milagro’”, en 
Redes de empresas en España. Una perspectiva teórica, histórica y global, Madrid, LIDL 
Editorial, pp. 137-154. 

THOMAS, J. M. (2007), Roosevelt y Franco. De la guerra civil española a Pearl Harbor, 
Barcelona, Edhasa. 
— (2010), La batalla del wolframio. Estados Unidos y España de Pearl Harbour a la 
Guerra Fría (1941-1947), Madrid, Cátedra. 

TOBOSO, P. (2002), Grandes almacenes y almacenes populares en España. Una visión 
histórica, Madrid, Fundación Empresa Pública. 

TOMLINSON, J. (1991), Cultural Imperialism. A Critical Introduction, New York, Continuum. 
VÁZQUEZ MONTALBÁN, M. (1974), La penetración americana en España, Madrid, 

Cuadernos para el Diálogo. 
VIÑAS, Á. (2003), En las garras del águila. Los pactos con Estados Unidos, de Francisco 

Franco a Felipe González (1945-1995), Barcelona, Crítica. 
WAGGN, S. and ANDREWS, D. L. (eds.) (2007), East Play West: Sport and the Cold War, 

London-New York, Routledge. 
WAGNLEITNER, R. and TYLER, E. (eds.) (2000), “Here, There, and Everywhere”: the Foreign 

Politics of American Popular Culture, Hanover, University Press of New England. 
WESTAD, O. A. (2005), The Global Cold War: Third World Interventions and the Making of 

Our Times. Cambridge, Cambridge University Press. 
ZEITLIN, J. and HERRIGEL, G. (eds.) (2000), Americanization and its limits. Reworking US 

technology and management in post-war Europa and Japan, Oxford, Oxford University 
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Press. 
ZUNZ, O. (1998), Why the American century?, Chicago, University of Chicago Press. 
 

 

7. ORGANIZACIÓN DOCENTE ANTE UN ESCENARIO CON 
RESTRICCIONES DE MOVILIDAD O DE PRESENCIALIDAD 

 
Classes will be held online if there is a Covid-19 outbreak in the classroom following the protocol 
established by the University of Alcalá.  
If the Spanish authorities establish a general lockdown due to Covid-19, classes will also be held 
online until said lockdown is no longer applicable. 
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